
COLOR
Ad Size        	 Price per 	 Exhibitor’s   
		  insertion	 Discount	

	 Back Cover	 N/A 	 $1,125

	 Inside Covers (front and back)	$1,150	 $950

	 Full Page	 $950 	 $750

	 1/2 Page	 $650	 $550	

BLACK & WHITE
Ad Size        	 Price per 	 Exhibitor’s 
		  insertion	 Discount	

	 Full Page	 $699	 $499

 	 1/2 Page	 $599	 $399

Florida Music Director
The Official Publication of the Florida Music Educators Association  

Special Supplement Advertising
Insertion Order and Advertising Agreement

IF APPLICABLE

June Hinckley Center for  
Fine Arts Education

402 Office Plaza
Tallahassee, Florida 32301-2757

www.flmusiced.org

850-878-6844    
800-301-3632

fax: 850-942-1793
sales@flmusiced.org

Financial Agreement: All one-time advertisers must submit payment in full upon acceptance of this agreement. 	
 Check Enclosed        Bill Advertiser          Bill Agency

    the Exhibitors may use 
ads to direct people to 
booth locations at the 
convention center

Space is limited. 
Please reserve your spot early.

Double your exposure by advertising in the 2012 In-Service Clinic-Conference and All-State Concerts Program viewed by over 
8,000 conference attendees!  The program is referred to throughout the 4-day in-service clinic-conference and includes the complete 
2012 FMEA In-Service Clinic-Conference schedule; biographies of clinicians and presenters, the 2012 FMEA award winners, and 
complete information on exhibitors and exhibit hours.

x
x

Largest State In-Service Clinic-Conference East of the Mississippi
Please type or print clearly.  Unreadable forms will be returned. Government and school orders 
are not acceptable without a purchase order number recorded on this form.

ALL RATES ARE NET. Agencies responsible for payment must also agree to the terms stated Above.

About the Advertisement:

 Run existing ad from magazine 
 New artwork to be supplied by deadline date 

Orientation: 	
 Horiz.      Vertical        Square 

Color:  All color will be reproduced using four-
color process. Advertisers may indicate a specific 
PMS color to be matched with four-color process.

 PMS# Match__________________________
Advertisement Supplied:  

 E-mail – File Format____________________
All submissions must conform to specifications 
outlined at www.flmusiced.org/fmd/production_
notes.html. Preferred ad formats are: composite 
High Resolution PDF, Tiff (Photoshop document) 
or EPS with all fonts outlined.

x

Company Name_______________________________________________________________________________________________ Date__________________

Agency Name_________________________________________________________________________  Account Rep__________________________________

Authorized Contact__________________________________________________________Title_____________________________________________________

Invoice Attention to: _____________________________________  Address __________________________________________________________________

City _____________________________ State _____ Zip ___________________ Phone (      ) ____________________ Fax (      )____________________

e-mail address ______________________________________________________________ P.O. number _ ___________________________________________

                                                     Friday, November 11, 2011

THE FOLLOWING ADVERTISEMENT INSERTION PACKAGE IS HEREBY ORDERED:

Credit Card Payments: 
(Billed upon receipt of this insertion order).
 MC   VISA     AMEX     Discover    

Billing Zipcode of card holder:__________________

Credit Card Number:

Exp. Date:

Cardholder Name (please print):

Signature:

This contract is accepted this ______(day) 
of ___________________(month),  20 _____, by:_

Client’s Authorized Signature 

Account Executive Signature

Signer’s Name (please print) 

Title

Conference Program

All Insertion Orders and Ad material must 
be received at the FMD office no later than: 

    for the Florida Music Educators’ Association
2012 In-Service Clinic-Conference and All-state Concerts 

“Unit ing Music Educat ion: Building Relat ionships”
January 11-14, 2012


